MARKETING MANAGER SPECIFICATION

Introduction

Successful and well-established on-line college with a strong reputation for excellent quality and a broad national customer base is looking for an energetic and dynamic Marketing Manager to fill a brand-new post. The role involves consolidating, developing and delivering our marketing portfolio both on-line and off-line, working closely with the Senior Management Team.
Outline
This is an exciting opportunity, with ample scope to use creativity and imagination across a range of marketing areas including: an already-thriving on-line community, web-based advertising, printed publications, promotional events and conferences, as well as maximising the effectiveness of word of mouth and member/customer promotion. There is a significant budget available to achieve agreed goals, reach targets and realise new developments.
The role will involve marketing to attract individual customers, who primarily pay course fees themselves. However, it also includes building new relationships with bodies such as NHS Trusts and other public sector organisations, charities and employers, adding to our significant existing portfolio of such organisations, which fund courses.
We operate in a very different way and take a different approach from traditional colleges. We are part of, and have much more in common with the private sector. As such, we are not particularly looking for an applicant with marketing experience in the education or public sectors. Experience of marketing on-line services and making effective and innovative use of social media in a modern commercial services company is much closer to the skills and experience we are looking for. 

We adapt and develop rapidly, place great emphasis on individual customer service, providing flexibility and choice. At the same time, we have a strong ethos which prioritises educational integrity, opening doors to make education available to individuals who may not otherwise have access, and supporting learners to achieve to the best of their ability whilst trying to ensure that pricing is not a barrier to study. 
Main responsibilities

Devise new and imaginative marketing campaigns to broaden the scope of the current marketing approach.

Work as part of a team on development and marketing of new products/services and expansion into new business areas.

Develop existing marketing campaigns across a range of on-line and off-line media, both for individual customers and B2B clients.

Implement marketing campaigns, collect data, measure and monitor cost effectiveness in acquiring and retaining customers.

Consolidate and rationalise overall marketing and PR strategy including brand management and awareness.

Produce promotional materials for marketing campaigns ensuring these are edited and proof-read to a professional standard. This will also involve working with external agencies and internal staff/departments such as web and graphic designers, printers, video production companies etc.

Manage and organise company-led promotional events and attend other promotional events and conferences, managing company stand and distributing promotional materials as required.

Deliver marketing reports to the Senior Management Team, working closely to integrate marketing and brand identity with wider service delivery and USPs and maximise use of tangible successes within marketing activity.

Identify, collect and analyse competitor data and marketing activity.

Work with the web design manager on facets such as: web presence, Search Engine Optimisation (SEO) and domain name portfolio management.

Work with the Financial Director to manage the marketing budget.

Job Details
Permanent full-time post.

Primarily office based, Monday to Friday 9am to 5pm. May involve some travel to other locations and variations to working hours as required by specific tasks.

£28,000 to £33,000 per annum. Starting salary dependent on skills and experience.

25 days holiday plus bank holidays.
Company pension scheme.
Location: Todmorden, West Yorks. Located approximately equidistant between Leeds and Manchester, less than 1 hour travel from either city.

Person Specification
Essential

Educated to degree level (or equivalent) in a Marketing/Business discipline or significant employment experience in the sector.

Experience in developing and delivering marketing campaigns from conceptualisation to completion and outcome analysis, including new services/products and business activity.

Experience of on-line marketing including most or all of the following tools: Google Ads, Google Analytics data, SEO, social media, course (or other service-specialist) search sites,  sector-relevant sites and forums run by other organisations, company forums, blogs and newsletters.
Experience in off-line marketing including hard-copy publications and promotion to relevant B2B organisations.

Ability to create and deliver reports to a management team including the collection and analysis of marketing data, action plans, objectives and targets.

High general IT literacy; including ability to create professional presentations and promotional materials.
Highly experienced in a wide range of on-line activities such as: web site management, social media, search engines, mailshots, domain name portfolio management etc.

Excellent communication skills both verbal and written.

Experience of team work within and across multi‐disciplinary teams.

Well organised and able to keep records and follow policies & procedures.

Able to self‐motivate and manage own workload.

Friendly and supportive attitude to both customers and staff.
Desirable
Graphic design skills and/or ability to use software such as Graphics Software (e.g. Photoshop) and Desktop Publishing Software (e.g. QuarkXPress).

Web site design or other web-based technical or programming skills.

Experience of marketing across a range of electronic devices/platforms.

Experience in organising and managing marketing events.

